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Results:
CONGRESS FIVE YEAR PROGRAM

(1) Meetings with ABL members and
community leaders to create a blueprint for
Operation Turnover

Educate and Drive Operation Turnover
Increase the marketing visibility of black
businesses

Develop a method to control our land and
real property

Black business form alliances

Arrange financial resources for Black
businesses

ToPo o Do o
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A To Help African American build wealth that is
intergenerational

A To Help the City of Atlanta and State of Georgia
recognize the Asset value of African American
Businesses and their contributions to the entire
community

A To Help make African American businesses the
#1 Employer of African Americans

Atlanta Business League “Operation Turnover” 2008 BLUEPRINT
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(2) Dr. Danny Boston, renowned economist,
to provided statistics on the state of Black
Business. Commissioned an Economic Study
on the Impact of Black Business in Metro
Atlanta. Dr. Ed Davis conducted the research

(3) The Largest Black businesses sponsored
the event and their primary officers attended

(4) Black businesses sponsored the
devel opment of the f
| mpact Studyo on beha

(5) All of the Congresses have been held at
the Morehouse Leadership Institute.

Fi- Sish
74
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(6) Over 1,000 black business owners,
community leaders, politicians, students
and professionals have attended the
Congress sessions

(7) Created the 5% Solution Economic
Strategy Plan -- A campaign encouraging

A Consumers do 5% more business with Black
businesses

A Black Non profits to do 5% more business
with Black businesses

A Black businesses to do 5% more with each
other and return 5% back to the community
non-profits.
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(8) 1,000 black business owners,
community leaders, politicians, students
and professionals have signed pledges
committing to participate in the 5%
Solution

(9) The ABL 5% Solution has generated a
cultural change in six (6) other GA cities
over the past four (4) years -- Savannah,
Augusta, Columbus, Camden County,
Macon, Albany -- causing them to adopt the
5% Solution

(10) The Black Caucus has put minority
contracting on the 2012 agenda

(11) The National Association of Business
Owners PAC -- Political Action Committee
was formed



5t ANNUAL
[ I,

CONGRESS

ON THE STATE OF BLACK BUSINESS
IN RETRO ATLANTA

~

ATLANTA BUSINESS LEAGUE

(12) Engaged college students to serve as
pages

(13) Partnered with Church Leadership to
Include congregations and to reach a
greater audience

(14) The Atlanta Business League to
actively pursue the development of Black
Cultural Tourism

(15) Implemented a program of recruiting
people

A Black papers have run ads explaining the
n5% Solutiono al ong

A Each new member receives the 5 percent
solution pledge card in their welcome
package.

W i
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(16) Implemented an email blast on
various industry segments such as lawyers
and restaurateurs

Mistributed to over 5,000 people each month
making them aware of who and where black
business owners can be found.

AOther resource organizations have joined in this
effort. On Common Ground has sponsored a
campaign to identify black business owners who
are doing a great job by accepting nominations
from the community. The Atlanta Tribune
Implemented a similar initiative.
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(17) Developed an industry segment
highlighting black businesses

A

Printed in the Atlanta Business League
newsletter and distributed to over 10,000
readers in Metro Atlanta quarterly.

The newsletter is also placed on the website
for viewers.

Distributed via email to 8,000+ constituents
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(18) Collaborated with other organization in
metro Atlanta to recruit their involvement

A 00 Black Men of Atlanta

Too Joo J>o J>o T T T To Do Do Do

Atl anta Branch NAACP

Atl anta Urban League

Center for Civil and Human R
Clark Atlanta University
Concerned Black Clergy

GA Bl ack Chamber of Commer ce
GA Coalition for the Peopl e
GA Coalition of Bl ack Women
GABEO

GMSDC

Georgia Summit of African Am

Organizations (GSAABO)

To o o o o T I I

MLK Drive Merchants Associ at

Mor ehouse Coll ege

Morris Brown Coll ege

R a i -lRushoCwalition

Spel man Coll ege

Spirit of Sweet Auburn
SWAYBO

The Leadership Center at Mor
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(19) Issued press releases to focus on facts
discovered from the Economic Impact Study.

The study has been used by WSB  -TV for on -air
Reporting

(20) The 5% Solution is a regular agenda item
for the Atlanta Business League Business
Power Forum

(21) A survey of pledges resulted in the
following online survey [9% sample]



(22)a Survey Results
SUCCESS EFFORT
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IN METR® ATLANTA | How successful were you in your efforts to increase/shift your purchases
~ v with Black businesses?

80 % -

66

60 % -

27

20 %

7
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9% —

T T T T
Extremely Very Not Very Not at All




(22)b  Survey Results
% INCREASE - OVERALL
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~ 4 59
60 % -
40 % -

28

20 % -

o 12
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0% - T [

T T T Al
0% Less than 1% 1-3% 3-5% Greater than 5%
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% INCREASE as BUSINESS

| FEE |
CONGRESS |

ON THE STATE OF BLACK BUSINESS
IN METRO ATLANTA | What percentage of the increase/shift have you made as a BUSINESS?

N |

50 % - 47

I
T
_I
0% - T
O%




(22)d Survey Results
% INCREASE as INDIVIDUAL
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IN WMETRO ATLANTA | What percentage of the increase/shift have you made as an INDIVIDUAL?

N |

57

21

ATLANTA BUSINESS LEAGUE ¢ .
0% —

T T T T T
0% Lessthan 1% 1-3% 3-5% Greater than 5%




(22) Survey Results
% EMPLOYMENT status
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Employed and Business Owner-l 14

Unemployed

Employed 26

MM"TA B“SI“ESS lma"[ Self-employed

22

Business Owner - -

0% 20 %
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(23) Public Policy Committee Members
served as ambassadors by speaking to
groups about the 5 percent solution. They
also educate the public monthly during
ABL Business Enrichment Seminars,
Business Power Forum and special events.

(24) Led by William Clement, Former
President & CEO of Atlanta Life Financial
Group, a group of large black owned
businesses have agreed to make the 5%
solution a priority.
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(25)

Industry Focused E

- blast

g of goods amd

This quarterly -publication can 'I;tl'p.

Felicia V. Anderson

President

Feligia V. Anderson, CPA, LLC

2046 West Park Place Blvd Ste A

Stone Mountain, GA. 30087

Office / Fax: (T70) 469-8311 / {770) 469-8313
Feanderson@fvacpa.com

www.fvacpa.com

Business & Perionl Tan Retumn Preparstion & Mansing [
Accounting & Baokkeeping Services / Tax Proiem Resalation, Compiie
Finanial Statements

Fatima Goodman

Franchise Owner [/ Area Developer

Roni Devtch Tax Center

PO Box 670823

Sulte 110

Marietta, GA. 30066

Office / Fax: {770) 4998596 / [ 770) 499-8898
fatima. goodman@rdic.com

www,rdic. oom

Tax Preparation | Bookieeping

8renda lefferson

Partner

Martin, Harps, Syphoe & Company

167 Trimvity Avenue, 5.W.

Atlanta, GA. 30303

Office / Fax: {404) 525-3508 / (404) 521-3428
bjefferson@mbs-at.com

Brian Joubert

Operations Manager

L& 8 Tax Service, Inc.

1BS Veterans Memorial Highway #108

Mableton, GA. 30126

Office [ Fax: (678) 213-11417 {678) 217-0257
taxmanim@aol.com

v Ibtaxseryioe.com

Personal, Business, and Corporate Tanes [ Business Startups and
Consulting / Flnanclat & Daity Bodger Formatring

lohn H. Pitts

CEQ

NTRC

3054 Panocla Rosd

Suite H

Lithonia, GA, 30038

Offfice f Fax: (678) 518-1554 / (678} 518-1812

jpitts@ntrccpa.com

Wy ntrctax.com

Certified Public Accoenting Firm [ individual snd Business Tan Plonning and
o | Fimancial $ th ikation:. Reviews. and

Audits) | Business Com uiting

Sundra Vann

Pringpal

sundra W. Vann, CPA, P.C.

73 Moore Avenue, NE

Marietta, GA, 30060

Office f Fan; {770} 424-4635 [ (770) 428-4660

wusnnrnafhalbond it nat
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0N THE STATE OF BLACK BUSINESS ok s . .
a» ; . re:
IN WETRS ATLANTA _‘l(" ll‘ ""_ by Leona Barr-Davenport
b | "" Marketing is the act, process or technique of promoting, selling and
distributing a product or service. Public Relations (PR) is the busi- .
ness of inducing the public to have understanding for and goodwill
toward a person, firm or institution. You only get one chance to
make a good first impression. Companies often neglect the very
thing that will bring them betler business opportunities - their image. With marketing and
PR, the businesses below can help you create the image you deliver to the marketplace.
Talk with one of the specialists below Lo get a betler understanding of the industry. Meet
the members of ABL who specialize in marketing and PR and learn more about their busi-
nesses by visiting www atlantabusinessleague.org. N(‘ W Nlember_g
. . 82ndstreet Creative Group, Ine.
;l l..J ) 82nd Street Creative Group, Inc. — Stefanie L. Benefield : o 5
S2adstrest  Brand identity, Web Development, Print and Outdoor Design ABG Finsncial Servicotioe
Actna dba Aegias Corp.
Aetna dba Bland & Associntes
Tara Brown Designs, LLC — Tara Brown Aetna dba CDO Financial
Marketing Collateral, Brochures, Newsletters, Advertising Design, Publication Actna dba Wilco Financial Group
Design, Invitation/Special Occasion, Annual Reports, Web Design, Signage and Anchor Pastners, LLC
Custom Gifting Rre
Around The Clock Secunty, Ine.
hBritt Unif

Dragon Consulting Group, LLC — Yoanne Dragon Bem BN O M"d'"'fi" c""_"’h
Dragon Consulting Group is a markeling consulting firm that provides market- Blad Women Film Preservation Project

ing strategy and consulting and public /community relations services to a variety By The Book Accounting. Ine.
of businesses ranging from mid size companies to municipalities to non-profits. Cher's Escapes and Events (CE2)
ATLANTA BUSINESS LEAGUE Gt Tebmalogy S
. 2 ; D'Lor Salon & Spa
NatBo The EDGE, Inc. — Nathanie! B. Dyer o
Al NatBo. The EDGE, Inc. we lake customer service and creativily to the EDGE . Kigia,
and beyond. We have 20 years of experience in creating innovative logos, collat- Felicia V. Anderon, CPA, LLC
eral material and web designs. Clory Professional Cleaning Servics
Crapic Ventures, Inc,
Hill Internet Group
First Class, Inc. — Bunnie Jackson-Ransoni Ideal Development Corporation

- Marketing, public relations, media relations, promotions, community relations,



